Wise in the art of food
marketing persuasion.




Foodservice Marketing
Capabilities



Full Menu or a la Carte

Regardless of service type client requires,
we apply strategic thinking to all assignments.

* We embrace client objectives.
* We build strategies to fulfill those objectives.

* We execute tactics to fulfill those strategies.



Full Menu or a la Carte

Full Menu ("Full service”) usually means an
agency offers everything, “soup to nuts.”

Full Menu or a la Carte

a la Carte ("Boutique™) services are often
desired by marketers seeking effective,
quick-turn, cost effective programs.

Our business model accommodates
project-by-project assignments and delivers
cost-effective results every time.




Services provided
Marketing and Strategic Planning

New Product Introductions
Marketing Research
Positioning Concepts

C titive Analysi
ompeutive Anaiysis Advertising Plans

Campaign Development

Creative Concept Development

Broadcast Production
Collateral Materials
Media Planning and Buying

Point of Sale Development

Food Photography
Web Design



The following pages are work samples
created by the staff of Food\Wise Group.

Assignment: Develop
and execute re-branding
strategy for the largest
independent
manufacturer of corn
dogs and appetizers.

Leon’s Texas Cuisine




Assignment: Develop and execute initial branding, advertising
and promotional materials for this startup direct sales food

company. Initial activities included company name, packaging
design, web design, direct mail and newspaper ads.

Taste the sizzle of the
natural Angus beef America loves.

America’s Premier Angus Beef




Wright Brand Bacon ghves you the ways and '
hhrpmgmrmuﬂn& il

Assignment: Develop and
execute re-branding strategy

and styling for this major
regional manufacturer of lines

of specialty ham and bacon
products.

Wright Brand Foods




What America wants in pork, Bryan has made Menu-Perfect.

Choose our Amsereco's T
far great taste aond profits,

Assignment: Develop
and execute promotional
ad campaign targeting
upscale foodservice
customers of pork and
ham product line.

| MENU. PERFECT |
hﬂmﬁc&d Smoked
100% naturally hickory smoked,

delicious around the dock.
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Assignment: Develop and
execute direct mail

campaign to introduce
new product (Corn

Smokies) to foodservice
operators of arenas and
sporting venues.



Assignment: Design,
develop and execute
foodservice and retail
packaging along with
generic point of sales
materials.

Wilson Meats




Assignment: Design, develop and produce trade ad
campaign to introduce a series of further-processed
chicken products.

Honey Stung, When is chicken faster tofix

One of four delicious
Serve-In-Six flavors.
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Assignment: Design and produce sales promotion materials to assist
sales staff and brokers in presenting full line of meat products to
distributors and operators.

Standard Meat (Sara Lee Meat Group)



Assignment: Develop strategy and planning for website, including
presentation of product development capabilities and services.

CF Chefs



Assignment: Conduct market research study for Land O Lakes heavy
whipping cream among panel of chefs to determine value of product
characteristics for dessert recipes.

Dean Foods




Assignment: Re-brand company identity through development of new
corporate logo graphics and package designs for regional sales to
distributors and operators.




Assignment: Develop strategy for setting up distributor and operator
relationships and the supporting sales materials and advertising to
successfully launch new line of healthy gourmet soy based cookie line.

E-Z Gourmet Cookies



Assignment: Develop sales material for foodservice division line of chip
products. Objective was to communicate a universe of products for a
universal audience.

L. Foodservie

Frito Lay



Assignment: Develop collateral, point of sale and promotional materials
for various value-added baked goods products introduced to the
foodservice market.

Merico Foodservice



Assignment: Develop trade advertising for Kraft Foodservice cheeses
and cheese substitutes targeting operators of restaurants ranging from
quick service to white tablecloth.

“Quality™ isn't just a line.
It omar fuall limee.

50 good
we have to tell you it isn't cheese,

Linsique Cheese Sudwsiuies

Kraft Foodservice



od Package Design Samples

The following are samples of package design work that has
been produced by staff and associates of FoodWise Group.







Food Package Design Samples

Gardetto’s

Bird’s Eye Foods



Food Package Design Samples

Johnsonville Heat and Serve



| Oons
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T MAKE A BIGGER SPLAS -

=
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for great taste and profits,




Schlotzsky’s

Don Pablo’s Mexican Kitchens

Grandy's

Huntington ] )
Grille The following is k-BOB's

____aquickview Steakhouses
of some of our Western
EeStaaU-P&Ilt Sizzlin

work.
TGl Friday’s Cafe Patrique

Wolfgang Puc

Golden Fried Chicken

Baker Brothers Mr. Jim’s Pizza






FoodWise Group

* Best of both worlds: Full service or a la Carte

» Expertise in foodservice industry
» Expertise in retail food industry

» Maximum flexibility

* Maximum cost efficiency



Wise in the art of food
marketing persuasion.

2245 Keller Way, Suite 250 Carrollton, Texas 75006
972-418-9600 Ex 105

info@foodwisegroup.com

www.foodwisegroup.com
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